Basic Facebook
Ads Campaign
Setup

Use this guide to create a Facebook Ads
Campaign with ease.
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2. Navigate to the Ads Manager.
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3. In the Campaign Overview of your Ads Account, click the Create
button in the top-left of your screen.
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4. Select the “Traffic” campaign objective. This campaign type is tasked
with finding users that are most likely to click on your ad, and go to
your website. It is a great all-around campaign type, and is a staple
for all types of businesses.
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5. You will then be prompted to select your preferred way for campaign
setup. Select ‘Manual control’ and click ‘Continue’.

Choose a campaign setup X
Create your traffic campaign using a tailored and streamlined setup, or manually
build your campaign.

4 Streamlined il Tailored

Tailored web traffic campaign
Quickly create a campaign optimized to help get more web traffic at the best value.
Preset settings include Advantage+ placements, highest volume bid strategy and more.

# Manual control

Manual traffic campaign
¢ Create a traffic campaign from scratch using the standard setup.

6. i. Select your campaign name
ii. Then, turn on the Advantage Campaign Budget. This feature tells
your campaign to allocate budget to the most successful ad sets
based on performance.
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Special Ad Categories
Declare if your ads are related to credit, employment of housing, o about social issues,
elections or politics. Requirements differ by country. Learn more.

Categories

No categories declared -

Campaign details
Buying type

Auction

Campaign objective @
Traffic

Show more options ~

A/BTest Create A/BTest @

Try different images, ad text, audiences, and more to see which one performs best. Learn
more

Campaign Budget Optimization o @
Campaign budget optimization will distribute your budget across ad sets to
get more results depending on your delivery choices and bid

strategy. You can control spending on each ad set. Leam more
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7. Enter your desired budget. There is no perfect number, but the default is a
good place to start.

Campaign Budget Optimization on @
Campaign budget optimization will distribute your budget across ad sets to

get more results depending on your delivery optimization choices and bid

strategy. You can control spending on each ad set. Learn more

Campaign Budget

Daily Budget - $20.00 CAD

Actual amount spent daily may vary. @

-

8. i. Enter your Ad set name. Choose a naming convention that represents the
audience targeting or the content you aim to promote within it.
ii. Select the Dynamic Creative option. This is an Ad set type that tests all
the different creative elements you provide (images, video, primary text,
headlines, descriptions, etc.) against each other in various combinations. It

will test these combinations to find ones that perform best, and scale them
over time automatically.
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1B AT Audience definition

+ Create ad set New Traffic Ad Set Create template Your audience selection is fairly broad.
Traffic

Choose where you want to drive traffic. You'll enter more details about the destination
later.

@ Website

You can advertise any app that you've registered on Estimated daily results

Estimated daily results aren't available for this
campaign since it has a budget optimized across
ad sets.

Dynamic creative o @
Provide creative elements, such as images and headlines, and well automatically
generate combinations optimized for your audience. Variations may include different
formats or templates based on one or more elements. Learn more
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Optimization for ad delivery




9. Select an ads schedule. If you do not select an ads schedule, your Ad set will run ads
indefinitely (unless you have specified a Lifetime Budget at the campaign level).
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10. Define your audience that your ads will target. Select the Settings window within
the Audience tab to begin selecting your audience demographics. An industry best
practice is to start broad (3-4 Detailed Demographics targeting options), and allow
Facebook to determine your ideal users over time using machine learning. Having too
many targeting options in your Ad set will overly define your audience, reducing the
likelihood of getting enough Impressions to secure results.
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1. i. Select your Ad name.

ii. Select your Facebook and/or Instagram Page (brand) you want to advertise as.
This will be the Page/Brand that will appear in your ads.
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@ New Traffic Ad v A Ad name (2) Verifying your changes e
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Edit Ad
Identity
Facebook Page @  Adpreview Share w «" Advanced preview
@ Jelly Academy -
Instagram account @
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Branded content
If this post features a third-party brand or product then you must
tag your business partner's Page. See branded content policy

12. Select the Ad creative (images and video) you want to show in your ads. The
creative elements you provide will be shown at random. The creative that will
show in your ads will depend on their performance over time.
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+ Create ad set

Edit Ad
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Select images Select videos Create Video
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13.i. Enter the copy (text) that will appear in your ads. Remember, provide as
many options as possible so Facebook can test the optimal combinations for
you! Don’t forget to choose your destination URL for your ads as well.
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Ad previe Share * Advanced preview
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Include additional details

Website URL

Enter the website URL field for your ad
Build a URL parameter

Display link - Optional
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ii. Once you’ve chosen your website URL, click Build a URL parameter.
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iii. In the Campaign source section type facebook. In the Campaign medium
section type cpc. This will override the default tracking parameters in your
Google Analytics. Now, you will be able to differentiate your ads traffic from
your organic social traffic. Once you have typed in those two values, click

Apply.

Build a URL parameter x

Website URL

Enter the website URL you want to promote
Fill out the fields in the form below 1o add parameters o your website URL. To

get ion from your paign, ad set or ad, click on each field and
select a dynamic parameter such as id={{ad.id}}. Learn more

Campaign source | facebook

To identity the source of wraffic. For example: Facebook, instagram, a search
engine or other source

Campalgn

medium i

Te identify the advertising mediem. For example: banner, email, Facebook_Feed
of Instagram_Story.

Campaign name Select a dynamic parameter or enter a value

To identify a specific promotion o strategic campaign. For example
summer_sale

Campaign S i . ¥

-

14. Once you’re done creating your ads and you’re happy with the way they look,
Publish your new campaign by clicking the Review and publish button in the
top right of your screen. Green campaigns/ad sets/ ads are all in ‘draft’ mode.
Live ads will appear in white, and can be switched on or off using the blue on/
off switch to the left of it.
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