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Who is

- Indigenous founded and led digital
marketing skills training academy

- Helping the workforce of today and
tomorrow develop future-ready skills in
digital marketing

- Led and supported by the industry to foster
growth, and a highly skilled digital
marketing workforce

Empowering individuals, businesses, and brands to succeed in the digital age.
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Jelly Academy created a

, born out of
Vancouver based agency, Jelly Digital
Marketing and PR.

The Digital Marketing course covers 8 key lessons: Social
Media, Search Engine Optimization (SEO), Google Ads,
Facebook & Instagram Ads, Google Analytics, Public
Relations, Email Marketing and Growth Marketing.

Our purpose is to teach our students the key aspects of
the marketing mix that allow them to walk away with the
knowledge, tools and certifications to build their next SEQO,
PR, Digital Ads, Social Media strategies, and more.

Empowering individuals, businesses, and brands to succeed in the digital age.
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Empowering individuals, businesses, and brands to succeed in the digital age.




& marketingnewscanada.com ¢ -+

DIGITAL MARKETING & PR PODCAST

Canada's #1 show about all things marketing, advertising &
communications hosted by Indigenous business leader Darian
Kovacs, as well as agency leaders Ted Lau, Shelley McArthur
Everett and Daryl Louie. We've had guests from Google, LEGO,
Spotify, Starbucks and thought leaders like Seth Godin, Guy
Kawasaki, Neil Patel, Malcolm Gladwell and DHH. The hosts
aim to unearth tips, tricks, and insights from the best
marketers and business leaders from Canada and around the
world.
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Understanding What Industry Wants

Empowering individuals, businesses, and brands to succeed in the digital age.



Check out the 20 fastest-growing job titles in Canada — and join the
conversation using #JobsontheRise.

1. Growth Marketing Manager

Related titles include Growth Manager or Growth Marketer.

What they do: Growth marketing managers work with sales, marketing and
communications teams to develop marketing and communication strategies that
will help to grow their companies’ business revenue. | Most common skills: B2B
Marketing, Email Marketing, Google Analytics, Lead Generation, Digital

Marketing | Most common industries: Technology and Media, Professional

Meeting Industry Demand

Growth Marketing: Most in-demand Job in

Canada in 2023 and 2024

Empowering individuals, businesses, and brands to succeed in the digital age.
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Sets students up for marketing success whether
they are:
¢ Launching a new business
¢ Upgrading skills to amplify a company's
marketing efforts
¢ Building up their resumé to stand out on their
next job application

Students also walk away with access to templates
and resources developed by industry experts and
some of the most reputable marketing brands to
continue to develop their knowledge and skills.
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Industry-Influenced Curriculum

Empowering individuals, businesses, and brands to succeed in the digital age.




THE COURSE



Student Investment

TIME INVESTMENT

Video lessons: 13.5 hours

Quizzes: 1.5 hours

Industry Certificates: 50 hours

Practical Assignments: 9 hours

Workshop hours: 1 hour per week for 8 weeks - 8 hours total

A2 2 2

Total Hours Investment: 92 hours

Empowering individuals, businesses, and brands to succeed in the digital age.




Student Return on Investment

1T INDUSTRY-RECOGNIZED CREDENTIALS TO

BOOST THEIR RESUME
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Student Return on Investment

9 REAL WORLD ASSIGNMENTS

2. Select the correct campaign objective, then click “Continue™:

00 Ads Manager - Manageads -~ X+

¢ > C {§ I 19: i 89&global_s...

™M Gmail A Google Ads - Jelly.. | Anaiytics € Google TagMana.. & Basecamp OO Facebook Busines.. * Preserve ) Staff| Jelly Digital.. @ Li

Create new campaign

Buying type

Auction
Choose a campaign objective

o sales

Y
®  engagement
&

App promotion
Your campaign objective is the business

goal you hope to achieve by running your
Traffic ads. Hover over each one for more
information.

Awareness

B =

5. Select a bidding strategy for your campaign below, then click “Next”:

@ search

@)

Bidding

Bidding

Customer acquisition

Campaign settings

Keywords and ads

Budget

o O O O

Review

Bidding
Bidding

What do you want to focus on? @

v
D Set a target cost per action (optional)

Alternative bid strategies like portfolios are available in settings after you create y

Customer acquisition

D Only bid for new customers

This option limits your ads to only new customers, regardless of your bid strategy
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Student Return on Investment

LEARN FROM, AND INTERACT WITH
INDUSTRY PRACTITIONERS

‘Al accounts > Demo Account

Analytics  GA4 - Google Merchandise ... - Q Try searching “top countries by users"

Reports snepstot Pages and screens: Page title and screenclass © ~ z cwtm May1-May31,2022 ~ [ < A
Realtime

@ Muses | Add comparison +
Life cycle ~
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- Engagement Views by Page title and screen class Views and Total revenue by Page title and screen class
Overview TOTAL REVENUE

Events Home
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Pages and screens. eciorie
Store
» Monetization
Meris / Unisex
Retention Apparel | Goo.
Sale | Google
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> Tech
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Student

CONNECTIONS TO INDUSTRY PROFESSIONALS
THROUGH WRAPAROUND SUPPORTS

T &
A NX ﬁ Explore Videos Purpose ang

How to get creative with your Video Resume to help you stand out and get hired >

Video Resume: Introduction Video Resume: Where to begin? Pre- Video Resume: Keeping the viewer engaged,
Production add context to content

# mentorships




Social Media

LEARNING OUTCOMES:

>  Comprehension of the elements of a strong social
presence and how to assess a company's social
media presence

-  Strong familiarity with the main social media
channels and the strengths and limitations of each

> Increased understanding of scheduling tools and
their capabilities

> Development of creative assets for brands through
online platforms such as Canva

E:
Video lessons: 1.5 hours
Quizzes: 1.5 hours
Industry Certificates: 5 hours
Practical Assignments: 1 hour
Workshop: 1 hour
Total Hours Investment: 10 hours

vl g

INDUSTRY CERTIFICATE(S):
-> Hootsuite Social Media Marketing Certificate

Empowering individuals, businesses, and brands to succeed in the digital age.



https://hootsuite.com/pages/social-media-marketing-certification

Module 2: Search Engine
Optimization

LEARNING OUTCOMES:
> Understand the business value of strong SEO tactics
> Differentiate between the various SEO avenues,

P the benefits of each one, and their role in marketing

( \ ey > Conversant in the various SEO tools
N

TIME:

sitema
optimzxion

Video lessons: 1.5 hours

Quizzes: 1.5 hours

Industry Certificates: 6 hours
Practical Assignments: 1 hour
Workshop: 1 hour

Total Hours Investment: 11 hours

L 20 2 2 2 2

INDUSTRY CERTIFICATES:
-> SEMrush Content Marketing
> SEO Fundamentals Exam

Empowering individuals, businesses, and brands to succeed in the digital age.


https://www.semrush.com/academy/courses/content-marketing-seo-fundamentals-with-eric-enge/
https://www.semrush.com/academy/courses/content-marketing-seo-fundamentals-with-eric-enge/

42.42%

LEARNING OUTCOMES:
-> Identify which campaign types to choose based on a business’s goals
->  Conduct keyword research and design a keyword-targeting strategy
-> Feel confident evaluating the effectiveness of Google ads
> How to build a Google Ads campaign

TIME:
-  Video lessons: 1.5 hours
> Quizzes: 1.5 hours
> Industry Certificates: 15 hours
> Practical Assignments: 1 hour
>  Workshop: 1 hour
=>  Total Hours Investment: 20 hours

INDUSTRY CERTIFICATES:
-> Google Ads Search Certification
-> Google Ads Display Certification
-> Goodgle Ads Measurement Certification



https://skillshop.exceedlms.com/student/path/18128-google-ads-search-certification
https://skillshop.exceedlms.com/student/path/18061-google-ads-display-certification
https://skillshop.exceedlms.com/student/path/18330-google-ads-measurement-certification

Facebook + Instagram

Ads

LEARNING OUTCOMES:

> Understand which campaign types to choose based on business
goals

->  Create a buyer persona for a business’s target audience using the
platform's targeting options

> How to build a Facebook Ads campaign

> Feel confident evaluating the effectiveness of Facebook and
Instagram ads

(=L 2 4RI

| § facebook
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TIME:
-  Video lessons: 1.5 hours
> Quizzes: 1.5 hours
> Industry Certificates: 9 hours
> Practical Assignments: 1 hour
>  Workshop: 1 hour
=>  Total Hours Investment: 14 hours

INDUSTRY CERTIFICATES:
> Meta Blueprint 100 - 101 Certified Digital Marketing Associate

Empowering individuals, businesses, and brands to succeed in the digital age.



https://www.facebook.com/business/learn/certification/exams/100-101-exam

| Google Analytics 4

“meast
a Try searching "Me2:

‘-‘ Analytics Marketing ~

LEARNING OUTCOMES:
> Identify which of marketing channels are driving
performance
>  Feel confident in setting up own tags and triggers
using Google Tag Manager in order to track
marketing and business goals
> Identify and leverage content on a business's
most popular web pages
TIME:
Video lessons: 1.5 hours
Quizzes: 1.5 hours
Industry Certificates: 5 hours
Practical Assignments: 1 hour
Workshop: 1 hour
Total Hours Investment: 10 hours

vl g

INDUSTRY CERTIFICATE:
> Google Analvtics Certification

Empowering individuals, businesses, and brands to succeed in the digital age.



https://skillshop.exceedlms.com/student/path/508845-google-analytics-certification?sid=9e6cc0d0-c1a2-4e97-9a8b-ba42953368af&sid_i=4

I—— Public Relations & \+ [}
Influencer Marketing

LEARNING OUTCOMES:
> Understand the benefits to a business of having a strong PR presence
> Understand the various PR elements, the benefits of each one, and
their role in a broader campaign
> Master a drafted press release that could be released to the media

TIME:
-  Video lessons: 1.5 hours
>  Quizzes: 1.5 hours
> Industry Certificates: 4 hours
> Practical Assignments: 1 hour
> Workshop: 1 hour
=>  Total Hours Investment: 9 hours

INDUSTRY CERTIFICATES:
-> Media Monitoring With Meltwater
-> Influencer Marketing With Meltwater

Empowering individuals, businesses, and brands to succeed in the digital age.



https://academy.muckrack.com/fundamentals-of-media-relations
https://academy.meltwater.com/courses/Social-influencer-marketing-certification

Module 7: Email Marketing &
Automation

LEARNING OUTCOMES:
° Build and maintain a compliant email list
e  Create visually compelling and effective HTML-based email
messages using industry-leading Saas tools
° Feel confident in email automation best practices

TIME:

Video lessons: 1.5 hours

Quizzes: 1.5 hours

Industry Certificates: 6 hours
Practical Assignments: 1 hour
Workshop: 1 hour

Total Hours Investment: 11 hours

INDUSTRY CERTIFICATES:

° Mailchimp Academy Foundations Certification
° Mailchimp Academy Email Automations Certification

Empowering individuals, businesses, and brands to succeed in the digital age.



https://mailchimp.com/en-ca/help/mailchimp-academy/
https://mailchimp.com/en-ca/help/mailchimp-academy/

Module 8: Growth Marketing
Strategy

LEARNING OUTCOMES:
e  Analyze data via Digital Marketing and CRM tools to develop
recommendations that support business goals for growth
How to implement testing strategies for various tactics
How to communicate strategies and recommendations to
support business goals for growth

TIME:

Video lessons: 3 hours

Quizzes: 1.5 hours

Practical Assignments: 2 hours
Workshop: 4 hours

Total Hours Investment: 10.5 hours

Empowering individuals, businesses, and brands to succeed in the digital age.




Student Supports: Learning

IN COURSE SUPPORT:

= Dedicated Student Success Coordinator providing weekly
check ins on progress

-  Ability to book individual office hours

>  Weekly workshop sessions to ask questions about
assignments, quizzes, certifications, and course material

-  Full module summary notes are provided, and closed
captions are added to all video content, to support
different styles of learning and accessibility

-  Students are connected through a conversational
community in the LMS for peer support

Empowering individuals, businesses, and brands to succeed in the digital age.




Wraparound

HOW WE SUPPORT

1. Job Search resources in Marketing provided by
the Canadian Marketing Association

2. Job board that we direct all graduates to with
entry level digital marketing positions

3. Resumé distribution to opted-in employers

4.  Connect to Slack Community of over 200
industry professionals

5. Bonus workshops throughout the year,
including Portfolio development

Empowering individuals, businesses, and brands to succeed in the digital age.




Job Search

JOB SEARCH RESOURCES VIA CMA NXT

Resumeé building and distribution
Cover letter development
Portfolio development

How to stand out from the crowd
Job search tips and tricks

How to prepare for a job interview

A2 2 2 2 %

CANADIAN
MARKETING
ASSOCIATION \

Empowering individuals, businesses, and brands to succeed in the digital age.




Student Supports: Job Search

JELLY ACADEMY'S JOB BOARD

Location: Calgary, AB (Remote)
Company: Enverus
Description:

We are currently seeking a highly driven Growth
Marketing Coordinator (go-to-market) to join our
team. In this role, you will support growth
marketing and revenue play creation, assist in
go-to-market strategies for the relevant
solutions, and collaborate closely with a cross-
functional support team to implement
marketing strategies. You will work directly with
digital marketing, product marketing, marketing
analytics, and key Subject Matter Experts.

APPLY NOW

Location: Vancouver, BC
Company: XYON Health Inc.
Description:

As the SEO Specialist at XYON Health, you will
play a pivotal role in driving organic traffic,
increasing brand visibility, and enhancing the
online presence of XYON Health. You will be
responsible for developing and implementing
effective SEO strategies to improve our search
engine rankings, drive website traffic, and
support our overall digital marketing efforts.

APPLY NOW

Location: Vancouver, BC (Hybrid/Remote)

Company: Munro/Thompson
Descrip!

The Account Manager will lead and implement
strategic communications and public relations
initiatives for Munro/Thompson and its clients.
The successful candidate will be a well-rounded
communications and public relations
professional with strategic planning, media
relations, professional writing, content
development and crisis communications
experience. Experience in digital media
production, digital marketing and creative
design is an asset, as the successful candidate
would be working alongside these teams on
collaborative projects.

APPLY NOW




Student Supports: Job Search

RESUME DISTRIBUTION TO EMPLOYERS

Hey there, are you looking for new recruits?

Here are a few of our recent graduates' resumés! We're proud to promote
our students and get their skills out into the industry to work their magic.
Student #1: Lindsay McGowan
Lindsay is a driven and passionate graduate who obtained 11 industry

certificates through our course. She is open to remote work and is eager to
put her new skills and knowledge to use.

VIEW RESUME >

Student #2: Daniel Trejo

Daniel is an experienced graphic designer with a degree in
Communications and Media. His current role is the Marketing Lead for a
real estate company in Abbotsford, BC.
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Wanted to share the Iink to MeltWe
Survey.

They are collecting thousands of ré

Marketing professionals on how the
strategies shaping up in 2024.

The survey closes this week, so If ¥
success next year.

Survey: ht >ymonkel
@ surveymonkey.com
)24
How important will Social Media
(315 kB)

r

State of Social
Media Survey 2024

Tuesday, Novemb

Professional

Development

CONNECT WITH HUNDREDS OF INDUSTRY EXPERTS

2

S 2 2 2 7

SocialNext's Slack community

SocialNext: Canada’s leading series of digital marketing
conferences

Mentorship

Connection

Learning

Growth

Empowering individuals, businesses, and brands to succeed in the digital age.



Student Supports: Professional Development

BONUS WORKSHOPS FOR CONTINUED LEARNING

_ -
, F ™ L
Workshop: P Al & The

ACADEMY

Learn Howto 471 Future of

Craft Your ‘.' - Digital )
Portfolio Marketing js
Emily Baillie \

Digital Marketing
& Al Consultant

November 29, 2023

at 9AM Pacific November 16th, 10AM PT, 1PM ET
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Content Hosting

THROUGH THE JELLY ACADEMY LMS

1.  Hosted on Thinkific

2. Dedicated streams for your institution

3. Jelly Academy updates course content - no need
for file sharing and uploading/replacing

4.  Auto-generated course progress reports

5. Online course community for student
interaction and course updates

Empowering individuals, businesses, and brands to succeed in the digital age.







University of the Fraser Valley -
Continuing Education

Program Set Up:

Need Identification: UFV was in need of updates, or replacement of
current digital marketing program
Evaluation: UFV reviewed curriculum, lessons, assignments and
additional learning materials for fit within CE
Feedback: adjustments made to adhere to UFV CE standards

o  Office hours

o  Face to face connection with industry experts (career panels)
Recruitment: JA provided marketing materials, including video,
website copy, and more

o  Waitlist of previous applicants filled 40 available seats in 2 weeks

Program Results:

32/40 completed training = 80% success rate

352 industry certificates acquired by 32 students
Demand: another 40 students waitlisted for future cohort
Job outcomes: TBD

Empowering individuals, businesses, and brands to succeed in the digital age.



UNIVERSITR

OF THE University of the Fraser Valley -

| Continuing Education

Empowering individuals, businesses, and brands to succeed in the digital age.



https://docs.google.com/file/d/1e1geVMzvrZJ-q2QidOAvS2rmYQ6HQ4cp/preview

Partner Benefits

Expand course offering
New learning opportunities for current students

e Low lift: meet industry demand without developing
New courses

e Develop grads with globally recognized credentials
Reach new students
Connect with Indigenous communities

Empowering individuals, businesses, and brands to succeed in the digital age.






http://www.youtube.com/watch?v=sImnlciRApE
http://www.youtube.com/watch?v=_-lz_WYt0WY

QUESTIONS?

Empowering individuals, businesses, and brands to succeed in the digital age.



