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Who is Jelly Academy?

➔ Indigenous founded and led digital 
marketing skills training academy

➔ Helping the workforce of today and 
tomorrow develop future-ready skills in 
digital marketing 

➔ Led and supported by the industry to foster 
growth, and a highly skilled digital 
marketing workforce
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Jelly Academy created a digital 
marketing course, born out of 
Vancouver based agency, Jelly Digital 
Marketing and PR. 

The Digital Marketing course covers 8 key lessons:  Social 
Media, Search Engine Optimization (SEO), Google Ads, 
Facebook & Instagram Ads, Google Analytics, Public 
Relations, Email Marketing and Growth Marketing. 

Our purpose is to teach our students the key aspects of 
the marketing mix that allow them to walk away with the 
knowledge, tools and certifications to build their next SEO, 
PR, Digital Ads, Social Media strategies, and more.
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Research Based Curriculum 
Understanding What Industry Wants
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Research Based Curriculum 
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Meeting Industry Demand 
Growth Marketing: Most in-demand Job in 

Canada in 2023 and 2024
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The course is taught in 8 core lessons 
via Distance Education

➔ Sets students up for marketing success whether 
they are:

◆ Launching a new business
◆ Upgrading skills to amplify a company's 

marketing efforts
◆ Building up their resumé to stand out on their 

next job application

➔ Students also walk away with access to templates 
and resources developed by industry experts and 
some of the most reputable marketing brands to 
continue to develop their knowledge and skills. 
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Industry-Influenced Curriculum 
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THE COURSE
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Student Investment

TIME INVESTMENT

➔ Video lessons: 13.5 hours
➔ Quizzes: 11.5 hours
➔ Industry Certificates: 50 hours
➔ Practical Assignments: 9 hours 
➔ Workshop hours: 1 hour per week for 8 weeks - 8 hours total

Total Hours Investment: 92 hours
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Student Return on Investment

11 INDUSTRY-RECOGNIZED CREDENTIALS TO 
BOOST THEIR RESUMÉ
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9 REAL WORLD ASSIGNMENTS

Student Return on Investment
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LEARN FROM, AND INTERACT WITH 
INDUSTRY PRACTITIONERS

Student Return on Investment
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CONNECTIONS TO INDUSTRY PROFESSIONALS 
THROUGH WRAPAROUND SUPPORTS

Student Return on Investment
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Module 1: Social Media

LEARNING OUTCOMES:
➔ Comprehension of the elements of a strong social 

presence and how to assess a company’s social 
media presence

➔ Strong familiarity with the main social media 
channels and the strengths and limitations of each

➔ Increased understanding of scheduling tools and 
their capabilities

➔ Development of creative assets for brands through 
online platforms such as Canva

TIME:
➔ Video lessons: 1.5 hours
➔ Quizzes: 1.5 hours
➔ Industry Certificates: 5 hours
➔ Practical Assignments: 1 hour 
➔ Workshop: 1 hour 
➔ Total Hours Investment: 10 hours

INDUSTRY CERTIFICATE(S):
➔ Hootsuite Social Media Marketing Certificate

https://hootsuite.com/pages/social-media-marketing-certification
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Module 2: Search Engine 
Optimization

LEARNING OUTCOMES:
➔ Understand the business value of strong SEO tactics
➔ Differentiate between the various SEO avenues, 

the benefits of each one, and their role in marketing
➔ Conversant in the various SEO tools

TIME:
➔ Video lessons: 1.5 hours
➔ Quizzes: 1.5 hours
➔ Industry Certificates: 6 hours
➔ Practical Assignments: 1 hour 
➔ Workshop: 1 hour 
➔ Total Hours Investment: 11 hours

INDUSTRY CERTIFICATES:
➔ SEMrush Content Marketing
➔ SEO Fundamentals Exam

https://www.semrush.com/academy/courses/content-marketing-seo-fundamentals-with-eric-enge/
https://www.semrush.com/academy/courses/content-marketing-seo-fundamentals-with-eric-enge/
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LEARNING OUTCOMES:
➔ Identify which campaign types to choose based on a business’s goals
➔ Conduct keyword research and design a keyword-targeting strategy
➔ Feel confident evaluating the effectiveness of Google ads
➔ How to build a Google Ads campaign

TIME:
➔ Video lessons: 1.5 hours
➔ Quizzes: 1.5 hours
➔ Industry Certificates: 15 hours
➔ Practical Assignments: 1 hour 
➔ Workshop: 1 hour 
➔ Total Hours Investment: 20 hours

INDUSTRY CERTIFICATES:
➔ Google Ads Search Certification
➔ Google Ads Display Certification
➔ Google Ads Measurement Certification

Module 3: Google Ads

https://skillshop.exceedlms.com/student/path/18128-google-ads-search-certification
https://skillshop.exceedlms.com/student/path/18061-google-ads-display-certification
https://skillshop.exceedlms.com/student/path/18330-google-ads-measurement-certification
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Module 4: Facebook + Instagram 
Ads

LEARNING OUTCOMES:
➔ Understand which campaign types to choose based on business 

goals
➔ Create a buyer persona for a business’s target audience using the 

platform's targeting options
➔ How to build a Facebook Ads campaign
➔ Feel confident evaluating the effectiveness of Facebook and 

Instagram ads

TIME:
➔ Video lessons: 1.5 hours
➔ Quizzes: 1.5 hours
➔ Industry Certificates: 9 hours
➔ Practical Assignments: 1 hour 
➔ Workshop: 1 hour 
➔ Total Hours Investment: 14 hours

INDUSTRY CERTIFICATES:
➔ Meta Blueprint 100 - 101 Certified Digital Marketing Associate

https://www.facebook.com/business/learn/certification/exams/100-101-exam
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Module 5: Google Analytics 4

LEARNING OUTCOMES:
➔ Identify which of marketing channels are driving 

performance
➔ Feel confident in setting up own tags and triggers 

using Google Tag Manager in order to track 
marketing and business goals

➔ Identify and leverage content on a business’s 
most popular web pages

TIME:
➔ Video lessons: 1.5 hours
➔ Quizzes: 1.5 hours
➔ Industry Certificates: 5 hours
➔ Practical Assignments: 1 hour 
➔ Workshop: 1 hour 
➔ Total Hours Investment: 10 hours

INDUSTRY CERTIFICATE:
➔ Google Analytics Certification

https://skillshop.exceedlms.com/student/path/508845-google-analytics-certification?sid=9e6cc0d0-c1a2-4e97-9a8b-ba42953368af&sid_i=4
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Module 6: Public Relations & 
Influencer Marketing

LEARNING OUTCOMES:
➔ Understand the benefits to a business of having a strong PR presence
➔ Understand the various PR elements, the benefits of each one, and 

their role in a broader campaign
➔ Master a drafted press release that could be released to the media

TIME:
➔ Video lessons: 1.5 hours
➔ Quizzes: 1.5 hours
➔ Industry Certificates: 4 hours
➔ Practical Assignments: 1 hour 
➔ Workshop: 1 hour 
➔ Total Hours Investment: 9 hours

INDUSTRY CERTIFICATES: 
➔ Media Monitoring With Meltwater
➔ Influencer Marketing With Meltwater

https://academy.muckrack.com/fundamentals-of-media-relations
https://academy.meltwater.com/courses/Social-influencer-marketing-certification
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Module 7: Email Marketing & 
Automation

LEARNING OUTCOMES:
● Build and maintain a compliant email list
● Create visually compelling and effective HTML-based email 

messages using industry-leading SaaS tools
● Feel confident in email automation best practices

TIME:
● Video lessons: 1.5 hours
● Quizzes: 1.5 hours
● Industry Certificates: 6 hours
● Practical Assignments: 1 hour 
● Workshop: 1 hour 
● Total Hours Investment: 11 hours

INDUSTRY CERTIFICATES:
● Mailchimp Academy Foundations Certification
● Mailchimp Academy Email Automations Certification

https://mailchimp.com/en-ca/help/mailchimp-academy/
https://mailchimp.com/en-ca/help/mailchimp-academy/
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Module 8: Growth Marketing 
Strategy

LEARNING OUTCOMES:
● Analyze data via Digital Marketing and CRM tools to develop 

recommendations that support business goals for growth
● How to implement testing strategies for various tactics
● How to communicate strategies and recommendations to 

support business goals for growth

TIME:
● Video lessons: 3 hours
● Quizzes: 1.5 hours
● Practical Assignments: 2 hours 
● Workshop: 4 hours 
● Total Hours Investment: 10.5 hours
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Student Supports: Learning

IN COURSE SUPPORT:

➔ Dedicated Student Success Coordinator providing weekly 
check ins on progress

➔ Ability to book individual office hours

➔ Weekly workshop sessions to ask questions about 
assignments, quizzes, certifications, and course material

➔ Full module summary notes are provided, and closed 
captions are added to all video content, to support 
different styles of learning and accessibility

➔ Students are connected through a conversational 
community in the LMS for peer support
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Student Supports: Wraparound

HOW WE SUPPORT

1. Job Search resources in Marketing provided by 
the Canadian Marketing Association

2. Job board that we direct all graduates to with 
entry level digital marketing positions

3. Resumé distribution to opted-in employers
4. Connect to Slack Community of over 200 

industry professionals 
5. Bonus workshops throughout the year, 

including Portfolio development
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JOB SEARCH RESOURCES VIA CMA NXT

➔ Resumé building and distribution 
➔ Cover letter development
➔ Portfolio development
➔ How to stand out from the crowd
➔ Job search tips and tricks
➔ How to prepare for a job interview

Student Supports: Job Search
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Student Supports: Job Search
JELLY ACADEMY’S JOB BOARD



Empowering individuals, businesses, and brands to succeed in the digital age.

RESUMÉ DISTRIBUTION TO EMPLOYERS

Student Supports: Job Search
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CONNECT WITH HUNDREDS OF INDUSTRY EXPERTS

➔ SocialNext’s Slack community
➔ SocialNext: Canada’s leading series of digital marketing 

conferences
➔ Mentorship
➔ Connection
➔ Learning
➔ Growth 

Student Supports: Professional 
Development
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BONUS WORKSHOPS FOR CONTINUED LEARNING

Student Supports: Professional Development
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Content Hosting

THROUGH THE JELLY ACADEMY LMS

1. Hosted on Thinkific 
2. Dedicated streams for your institution
3. Jelly Academy updates course content - no need 

for file sharing and uploading/replacing
4. Auto-generated course progress reports
5. Online course community for student 

interaction and course updates
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LIVE DEMO: LMS



Empowering individuals, businesses, and brands to succeed in the digital age.

Case Study: 
University of the Fraser Valley - 
Continuing Education

Program Set Up:
● Need Identification: UFV was in need of updates, or replacement of 

current digital marketing program
● Evaluation: UFV reviewed curriculum, lessons, assignments and 

additional learning materials for fit within CE
● Feedback: adjustments made to adhere to UFV CE standards

○ Office hours
○ Face to face connection with industry experts (career panels) 

● Recruitment: JA provided marketing materials, including video, 
website copy, and more 
○ Waitlist of previous applicants filled 40 available seats in 2 weeks

Program Results:
● 32/40 completed training = 80% success rate
● 352 industry certificates acquired by 32 students 
● Demand: another 40 students waitlisted for future cohort
● Job outcomes: TBD
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Case Study: 
University of the Fraser Valley - 
Continuing Education

https://docs.google.com/file/d/1e1geVMzvrZJ-q2QidOAvS2rmYQ6HQ4cp/preview
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Partner Benefits

● Expand course offering
● New learning opportunities for current students 
● Low lift: meet industry demand without developing 

new courses
● Develop grads with globally recognized credentials 
● Reach new students 
● Connect with Indigenous communities
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Don’t Take it From Us: 
Student Testimonials

jellyacademy.ca/student-testimonials

http://www.youtube.com/watch?v=sImnlciRApE
http://www.youtube.com/watch?v=_-lz_WYt0WY
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QUESTIONS?


